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Gillette was up thr,ee places to replac,e hem, w ile Appl,e also ros,e, three 

places fro last year to come i third. 

Tlhe list is determir ed by 2,500 consumers, who are ask:ed · o rar k ead 

brand for quali y, reliability and distinc ion for the Centre for Brand 

Analysis. 

Superbrands d1ainma · Stephen Cheliotis said: "British Airways tumbling 

ram top spot to outside of the top 20 should be a wak:e�up call for al l 

brands. 

111 1 n a worlld where customer expectations have nightfully risen, brands 

cannot afford to disappoin and need to cont1inually deliver to retain 

their valuable reputations. 

111 No brand, however strong, is immune to changing consumer 

s,entiment. 11 

The top five brands 

■ Lego

The olastic b i ding blocks ave been a g part of c ildre 's -oy boxes for decades 



II Gillette

·11e � ·ose thrae laces to ake -re ru er-up posifon

II Apple

The ass·ve company des1g s consumer e ectro ·cs, comp te· software, a do line serv ces 



4 Andrex 

pany is known For its o ec oaper - and the c e pupp� on r.s TV aove s 

5 Coca-Cola 

oca-Cola's Grea Br ain div·s· n a o e ·s respons·ble for 20 brands an more t an 80 dr n s 

b - -he os� amo 1s st e one - a- bears ,ts name 


